RENAULT

Renault Objectives:

o ™ 1. Product diversity (“we are a key player - #1
_ EU player”), Renault has a diversity of 8

vehicles in its range to suit all preferences.
2. Spare parts availability (“we are
everywhere”), Renault has a wide network
of outlets and authorized dealers across
Egypt.
3. Spare parts prices, we have competitive
prices relative to other brands in the market.
4. Premium services

After Sales Offers: ~ Network: Achievements

Because we care for you and your car, we For more Information (fI‘Om AMI C)
offer you a free check up on your venicie up to ~ More than 46 Sales and o Renault 2010 Sales

24 H les & maint E . ' . .
June 2011 MRS After-Sales service centres ~increased by 68% in

: E nation wide - comparison o previous years.

Graduation : ~ the total Passenger Car

market.
EIM Renault Training Center qualifies 6 skilled Technicians to the - Renault ranked 1st across
Electro Mechanical level.Training and Examination made at EIM |

. . the CBU Passenger car
Obour Training Center, both Theory and Practical. market in term of volume.
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